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most members, and we certainly wish 
that our senior members have a desire 
to continue their RV travel, but the 
point here is that with this sort of age 
demographic, things can change  
very quickly. 

Our CMCA RV Parks initiative is 
certainly one of the toughest projects 
the board has recently embarked on. 
We know it can work; however, each 
year at review time we don’t seem to 
have moved very far forward. If we get 
this right as a Club and our members 
support these low-cost accommodation 
facilities, it can be a huge member 
benefit. NZMCA’s initiative like this has 
worked extremely well.  

Our goal for 2017 was to ‘identify and 
develop up to ten CMCA RV Parks to 
establish systems and processes around 
this new initiative’. I guess we have 
been successful with the second part 
of establishing systems, but our current 
three parks is a long way short of the ten 
we had aimed for. Many members would 
be aware that CMCA RV Parks in Penola, 
SA and Bundaberg, QLD are under 
construction and will be open by March 
2018. We have at least three other parks 
that could come to fruition in the first half 
of 2018, so perhaps establishing ten parks 
is a more reasonable target for 2018. With 
more than 40 members completing the 
custodian training course in Bundaberg, 
it’s safe to say our members are willing to 
jump on board and help us out with this 
fantastic initiative. 

We will also continue our strong focus 
on government and industry liaison. 
There is no doubt CMCA is the strongest 
player representing the interests of all 
RV travellers. We attend the individual 
state and national conferences for the 
Local Government Associations, and 
the networking opportunities at these 
functions is invaluable. The brand 
awareness of CMCA has increased 
substantially during our time attending 
these conferences. As a consequence, 
our RV Friendly Towns, our RV Friendly 
Destinations and our Dump Point 
Subsidy Program all grew by some 
5% in 2017. We presently have two 
applications lodged for funding grants, 
one with the Federal Government and 
one with a State Government. Quite 
obviously, one never knows how these 

will play out, but they are applications 
for substantial funds, so if successful, 
they will bring a huge benefit to CMCA. 
Our message of ‘freedom of choice’ is 
stronger than ever, and when we see  
an increasing number of Local 
Government authorities working 
towards attracting their share of the RV 
travellers to their regions, it means the 
message is being heard.

The further refinement and 
improvement to our IT systems, 
including GeoWiki, is ongoing. Funds 
have been included in our 2017-18 
budget, which was approved by the 
board earlier in the financial year. 
The significant change will be the 
introduction of a CMCA app. We will 
also see the launch of a CMCA microsite 
promoting our RV Friendly Towns 
and Destinations and their upcoming 
events. This microsite will also offer 
our members attendance deals and 
volunteering opportunities. GeoWiki will 
also see some changes, as we’re taking 
the feedback of members and the 
working party into consideration.  

One of the final priorities is the 
challenges we face around our 
magazine, The Wanderer. There is no 
plan to cease the hard copy magazine. 
Everywhere I go, and everyone I 
speak to, comments that they love 
receiving their monthly copy delivered 
to their letterbox. The board has no 
issues with this, but will need to make 
certain decisions around the process. 
Currently, the magazine costs around 
$130,000 per month to produce 
and have delivered to you. Presently, 
we are attracting around $90,000 
per month in advertising revenue, a 
shortfall of $40,000. It is fairly simple, 
you can reduce the costs of producing 
the magazine, but this may mean the 
quality of the magazine diminishes. 
Or alternatively, you increase the 
advertising revenue by expanding the 
advertising base. The board has chosen 
the latter at this stage, so you will see 
advertising on the front cover and see a 
more diverse range of products being 
advertised. So, watch this space.
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Happy New Year to all our members, 
from the board, management, and 

staff. We hope your Christmas was a 
fabulous family affair. Now is the time 
where we start planning all the trips 
and journeys around this great country 
that we will embark on this year. We 
hope they are safe and memorable, and 
maybe we will travel the same road at 
some point or another.

At the start of each calendar year, the 
board reviews the Club’s strategic plan, 
by looking at what has been achieved 
in the previous year and reprioritising 
our objectives based on changing 
circumstances. We would like to provide 
members with some more details on a 
few of the current issues that are high on 
the agenda.

Achieving membership growth each 
year is an important objective for the 
board, management, and staff, and 
hopefully for members as well. Members 
play an important role in promoting the 
benefits of belonging to CMCA and 
have the opportunity to do this during 
travels. We have experienced modest 
growth in the first six months of the 
financial year 2017-18, of just over 2.5%.  

With our new internal IT 
administration system, we have been 
able to look at the age demographic 
of our membership. The statistics show 
that 0-40 years of age make up 1.79%, 
41-60 years of age make up 18.97%, 
61-70 years of age make up 44.04%, 
71-80 years of age make up 25.74%, 
and 81 plus years of age make up 9.46% 
of our total membership. We’re sure 
that these figures are not surprising to 
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